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‘Buck’s back’ fronting more heart and diabetes checks 

Press release

1 July 2013
Former All Black captain Wayne ‘Buck’ Shelford is the face of a national awareness campaign to encourage people to visit their family doctor or nurse to get a heart and diabetes check. The campaign includes an advertisement featuring Buck as well as other well known New Zealanders including New Zealand actor Robbie Magasiva (ex- Shortland Street and Sione’s Wedding) and comedians Urzila Carlson and Raybon Kan began screening yesterday. 

The campaign also includes press and radio advertising launched last week and has been developed by the Health Promotion Agency (HPA) with support from the Heart Foundation Diabetes New Zealand, and the Ministry of Health.
Employers are also being encouraged to come on board to support their staff to get checked.

Two television adverts have been produced. The first ad takes a light hearted approach to the demographics of the target audience for the campaign. The follow-up advert is set in a hospital with a team of nurses and doctors in action around a patient being rushed into ER. There is a humorous reveal at the end of the advert while still taking a realistic approach to the seriousness of heart disease and diabetes.

“Both of the television commercials use humour to deliver the serious message that heart disease and diabetes kill more than 6,000 New Zealanders a year and to encourage people to go to their doctor or nurse and get a heart and diabetes check,” said Health Promotion Agency (HPA) spokesperson Tane Cassidy. 
“One New Zealander dies every 90 minutes from heart disease and more than 225,000 people have diabetes (mostly type 2),” he said. “The earlier heart disease and diabetes are detected the easier they are to manage. The aim of this campaign is to communicate the seriousness of heart disease and diabetes in a way that connects with our audience to motivate them to get a check.”
Mr Cassidy said the heart and diabetes check involved measuring your blood pressure and weight, testing your cholesterol and blood glucose levels (for diabetes) and taking into account any risk factors such as smoking, lack of exercise, poor diet and family history with heart disease or diabetes. 

“It’s a simple but important message,” Mr Cassidy said. “Get a heart and diabetes check. Do it for your family.”

· The primary target audiences for the campaign are:
· Māori, Pacific Island and South Asian males 35 and over

· All other ethnic groups of males 45 and over

· Māori, Pacific and South Asian females 45 and over

· All other ethnic groups of females 55 and over

For further information or comment please contact Lynne Walsh, HPA Corporate Communications Manager on 021 369 081.
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